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Tonya Kinsey

Tonya Kinsey is the lbbackbone of our Strategic Partnerships feam and a true force
lbehind the success of ConnectComm Inc. With nearly a decade of experience,
Tonya has built sfrong, lasting relationships with partners across multiple industries. Her
expertise lies in creafing failored solufions that drive engagement and maximize
impact for our partners.

TKinsey@USVeteransMagazine.com

Alain Monroy

Alain Monroy is a seasoned partnerships consultant ringing expertise in leadership,
revenue generation, and strategic partnerships. With a background spanning
military, banking, nonprofit, and sports industries, he excels in business development,
sponsorships, and event activations. His work focuses on creating impactful
collaborations that support veterans in their career and sports industry pursuifs,

AMonroy@USVeteransMagazine.com

"Partnering with U.S. Veterans Magazine has been a game-changer for our organization. Their innovative marketing strategies helped us
achieve record affendance af our annual conference, and their team went above and beyond fo ensure our message reached the right
audience. We couladn’t imagine a befter partner." - A Longstanaing Partner
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Dear Valued Supporter,

As the President and Founder of U.S. Veterans Magazine, | am thrilled to share an exciting opportunity with you fo make a meaningful difference
in the lives of our nation’s heroes. This year, we are dedicating our Veterans Day issue to Veterans in Sports, celebrating veterans’ incredible
contributions on and off the field.

Veterans bring unmatched skills to the sports industry, including leadership, discipline and teamwork. With thousands of career opportunities in
professional sports available to veterans, this issue will spotlight their journeys, provide resources for transitioning into sports-related careers, and
feature 25 inspiring veterans making an impact in this dynamic field.

To make this inifiative a success, we need your support. By becoming a sponsor or partner, you can:
« Showcase your commitment to veterans and their transition into rewarding careers.
« Help fund resources that empower veterans through programs like TAP Centers.
« Highlight your organization’s role in supporting veterans, reaching over a million readers who share your passion for honoring our heroes.

This is more than a magazine; it's a platform to connect, inspire, and support veterans in their next chapter. Together, we can amplify their stories
and ensure they have access to the opportunities they so deeply deserve.

The deadline to sponsor, nominate, or participate is June 1, 2025. 5% of all proceeds from this special issue will go directly to supporting a
veteran-related nonprofit of our choice.

If you're ready 1o join us in this mission, please contact our Partnerships Consultant Alain Monroy. Let’s work together to honor our veterans and
give back in a way that truly makes an impact.

Thank you for your support and dedication to those who have served our country,

With gratitude,

TTena Lida Fanis
President & Founder

U.S. Veterans Magazine



is a premier platform dedicated to empowering individuals and organizations by focusing on
recruitment, business, career development, education, and lifestyle. USVM aims to assist recruiters in identifying and atftracting top
talent. Our articles and services are centered around a merit-based approach, providing resources for companies that aim to
foster a fair and results-driven recruitment process where both candidates and recruiters prioritize skill and potential. With @
commitment to connecting top talent with opportunities, we provide valuable insights and resources to help our readers achieve
their goals.
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VALID FOR 1 COMPANY- FIRST-COME, FIRST-SERVED BASIS

« Featured on Page 0 of our welsite $10,000
« Dedicated welsite article and link $5,500
« Welbsite banner $10,000
. Editorial newsletter blast $6,000
« Name listed in national press release $5,000
. Social media post highlighting your orand $1,500
« Two-page spread in the publication $16,500
« Unlimited job postings (Duratfion 11/1-2/14) $10,000
Sponsors 2 Veterans $10,000
« Name listed in national press release $5,000
« Social media post highlighting your borand $1,500
« 1-page ad and 1-page editorial feature $16,500
« 1 live editorial for video and a short feature $15,500
. 10job postings $1,800
Sponsors 1 Veteran $5,000
. 1 ful-page ad $9,500
. 1 full-page editorial $9,500

U.S. Veterans Magazine

Duration of all partnership packages 3 months
(Nov 25 - Feb "26)

U.S. Veterans Magazine
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U.S. Veterans Magazine is partnering with SFIA’s Veteran-Specific Transition
Program to help veterans interested in pursuing careers within the sporfs and
fitness sector. SFIA’s VetsEXCEL Career Transition Program is a highly regarded
professional development and career transition initiative designed to support
Veterans interested in pursuing civilian careers within the sports and fitness

INndustry.

Guided by principles of accessibility, mentorship, and industry engagement, the
VetsEXCEL Career Transition Program plays a pivotal role in connecting our
military heroes with the insights and training needed 1o help them excel in
civilian careers within the sports and fithess industry.

As the industry association representing the sports and fitness community, SFIA is
uniquely positioned to execute this program and support our Veterans.

U.S. Veterans Magazine



_S5SFIA

Sports & Fitness Industry Association

June - July 2025

Application Process
« Direct access to SFIA leadership, including the President & CEO

and Board Members. AUQUS"' 2025
. Career development through fraining, mentorship, and growth
SesSions. Selection of 10-12 associates to join the program
. Monthly "Brunch 'N Learn" with industry leaders and veteran
professionals. | August - December 2025
. Career coaching for professional growth and challenges.
. Networking with SFIA’s 200+ members, partners, and alumni, Core program period feafuring professional
. Complimentary access to SFIA conferences, webinars, and key development, Brunch 'n Learn, mentorship,
svents, coaching, and industry engagement activities

Exclusive industry visits to sports facilities and offices when availabl

Foster community through collaborative learning and shared . Support veterans by showcasing the sports and fitness industry as
professional growth. a leader in career development for military transitions.

Create a supportive space for peers to share challenges,
INnsights, and experiences.

Build confidence through structured development and
industry engagement.  Facilitate indusfry connections through exclusive events,
Expand industry knowledge with exposure 1o diverse sectors leadership initiatives, and networking opportunities.

and leadership perspectives.

Develop leadership skills fo prepare for future roles in the

sports and fitness industry.

. Enhance career opportunities through targeted mentorship and
fraining programs.

U.S. Veterans Magazine
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With over 70 partnerships and growing with U.S. Veterans Magazine, and over 300 partnerships and growing with ConnectComm Inc.,
we collaborate with some of the most influential organizations in the natfion.

We assist our partners in Our innovative marketing We attend conferences,
growing their strategies help organizations creafte engaging reels, and
membership and increase conference market these highlights year-
enhancing their impact. reqQistrations, attract walk-ins, round to amplify impact.

and enhance affendance by
an estimated 15-20%.

U.S. Veterans Magazine



We promote your organization on all our social media platforms.

w u.s. Veterans Magazme ¥l e

- s

m u.s. Veterans‘Magazme is with @ sveterans.magazine . =— @USVeteransMa
# COCHCOlaunItEd and 2 others. - Follow U.S. Veterans Magazu-le

= Nov19,2024 - Q s - foll . Join me in honoring our nation’s veterans this
Last week, Cheeriodicals and Coca-Cola UNITED - Edited - ® #VeteransDay by learning about the Second
packed care boxes for veterans at VA hospitals in . . Battle of Fallujah. @DAVHQ shares original,
Atlanta. Huge thanks to everyone who c... See more & Event Highlights: Lawyers for Warriors 2024 & el ngstoriestonitieeterisiwho s

- - We're excited to share a glimpse of the incredible h hi d their i 0 |
Lawyers for Warriors Networking & Fundraising ...more thraughit and thelr lives 20 years later.
#veterans #VeteransDay #DAV
Hmilitaryhistory

Veterans Legal Institute
(VLI) 2024

TO COMMEMORATE THIS

3. Sponsorship Doport Register by May 15th &

+ Booths SAVE!

5 Matchmaking, Workshops & m

i
@ o www.navygoldcoast,org

youtube.com

Learn about the bloodiest battle of the Irag War
from the veterans who lived it.

View insiahis 2 comments - 1repost
1ew insights

© Qv N

,f_’,% Liked by richard.a1000 and 6 others

usveterans.magazine «# |, Dive into the heart of Navy
O ; procurement at Gold Coast 2024! Meet with all 10 Navy
O Salwa Schipul + 2 SYSCOMS and other agencies, explore... more ““.‘

May 14, 2024 See their stories at fallujahstories.org

[b Like Q Comment @) Send £ Share :
DAY
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Geotargeting

A cutting-edge digital solution from USVM, utilizing premium audience lists fo connect advertisers with targeted users across social media and the

open web. Our innovative approach ensures precise audience delivery, maximizing your reach and capturing increased attention from your desired
demographic.

)AL

Est.
| I Spend ol Est. CPM*
Impressions
S25K 833,333 $30.00
Capabillities Target Your Audience

S50K 2,000,000 $25.00
. Access o our 1st party data. . Location
 Precise geotargefing . Age
. Advanced reporting & analytics . Demographics $200K 10,000,000 $20.00
. Enhanced audience segmentation

*CPM pricing may vary based on campaign parameters

U.S. Veterans Magazine



Unparalleled bonus distribution and event partnerships: With collaborations af
and events, we guarantee extra visibility for your ad by showcasing our magazine at prime

U.S. Veterans Magazine

locations.
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VIB NETWORK

Veferar_]s*]n Business
Networking for Success

« Educate & inform attendees on
your company prior to the event.

« On-the-floor social media
coverage.

« Professional images of your
booth.

« Real-fime interviews for editorial &
video reel wrap ups.

. Conference wrap up reels
posted on our YouTube
channel.

. Reels used as PR to boost
your event attendance next
year.



Turn your event info a spoftlight feature with our tailored coverage options. Whether you’re hosting a
conference, workshop, gala, or community event, we can help you amplify its impact through media.

O

' 4 0 N\
Capture the highlights of Conduct inferviews with Engage your audience with
your event with videos and atfendees of your choice, dynamic podcast coverage
photos, and let us transform which can be recorded and that brings your story 1o life.
them into an engaging featured on our YouTube Our podcast options include
recap reel to feature on our channel, transformed into iNn-depth inferviews, event
YouTlulbe channel. an editorial, or promoted highlights, and discussions
through geotargeting. tailored to your brand’s

message.

U.S. Veterans Magazine Interested? Contact your Account Executive for more details on how we can showcase your event,
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CERTIFICATION OF DISABLED &

VETERAN-OWNED BUSINESSES 3oun0° VETERAN 5

e 2022 Lawyers for Warriors Community
Kinsey, the Medla Partner of the Year‘2022 Award during POrTner Of The YeC”’ AWQrd

the recent National Veteran Matchmaking Conference and
Vets Night Out Event in Grand Rapids.

The Media Partner of the Year Award is presentedtoa TV,
Radio, or Newspaper Veteran reporter focused on promoting
current industry events advocating for Veteran Businesses
and Supplier Diversity, Regular stories, advertisements, and

n Business (VIB) Network for thisr
and uplift t
cteran exceller

features that help Military Service Members and/or Veterans
transition into civilian life, supports expanding industry
initiatives through ongoing reports that help promote veteran
entrepreneurship.

Cengratulations to all the other honorees who continue to make an impact in this

space! Together, we are driving change and building a brighter future for our

veterans.

Learn more by visiting our website: http://bit.ly/3GWMfyk
rk #AboveAndBeyond #0scarMikeAward #VeteranSupport
#888certified #NVBDC #supportveteranowned
#supportveteranbusinesses #Vetsforvets #vetshelpingvet
#veterans

TONYA KINSEY

2022 MEDIA
PARTNER OF
THE YEAR
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We also provide opportunities to be featured in our newsletter The Veteran.
This includes a link to your event, potentially accompanied by a brief write-up and
additional details. The newsletter is distributed 1o our enfire audience, including
readers, advertisers, and partners.
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ITop Rotating Banner
728 x 90px | 96 DPI or higher | Include URL format

=3 ®x RN i
M AGAZINE

Exclusive Insights, Resources,
and Careers for Veterans

Empowering Veterans for a Brighter Future

\View Our Magazing

U.S. Veterans Magazine

_ Top Banner

450 x 50px | 96 DPI or higher | Include URL format
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LAUNCHING
A CAREER

$10,000
See print specs

Video
Displayed when your
ad page is present
40MB 2-4 min | MP4V
ONLY
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WXH (in.)

SPREAD FULL 1/2

516,500 59,500 55,500

Horizontal - 4.875 x
Trim - 8.375x 10 3.625

Bleed - 8.875x 11.375 Vertical - 10 3.625
Live - 7.5x 10.75

Trim - 8.375x 10 Trim - 8.375x 10
Bleed - 8.875x 11.375 Bleed-8.875x 11.375
Live - 7.5 x 10.75 Live - 7.5 x 10.75
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All military personnel receive free digital subscriptions

U.S. Veterans Magazine



Month Focus Deadlines

Veterans Day Issue- Special
Edition Veterans In Sports

11/1/2025

Submit materials o your Account Executive



Veteran Interviews

Organizations have the opportunity to feature an editorial spotlight in the issue of their choice. This includes an interview with our president,
which will be craffed info a polished editorial piece.

You may choose from the following options:

Video Interview Email Interview
An inferview via Teams with a Answer interview questions vida
CEQO, President or Executives of email, that gefts turned info an
your choice that is furned info editorial for an upcoming issue.

an editorial & posted on our
YouTube channel.

ALL INTERVIEWS MUST BE SCHEDULED BY 07/05/2025

V.5 Veterans Magazine THIS OFFER IS VALID FOR ONE EDITORIAL PER ISSUE PER ORGANIZATION.



INnferview eExamples

Video Interview eljfelfle] Ad & Editorial Spread
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Veterans Legal Institute Celebrates Ten » [?WIYE%S OR YVA\RRIORS
{ EHI D%}\L. OND ANNIVERSARY
PRESENTED BY WRIGHT FORD & YOUNG
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Years, Ten Thousand Veterans Served

Q' GLOBAL
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e NE 1D | - : LT | =\ TTORNEY OF THE YEAR
"'""—_—___,.---'—' ' ol : o g e RN : Vo | o 4 SANNA E. FRISTED, ESQ.
MAGAZINE . L | ,,
T— Pt =D - ' &' & LAW FIRM OF THE YEAR
I ' : ' : FORD & DIULIO PC

'
' ,}‘QETER-\N ADVOCATES OF THE YEAR
SAHAR HANNA
SILVANA SARKIS
HEIDI PLUMMER
VIVIEN HYMARN

TOM BOSCAMP

SV
R |

JUDICATE WEST

& PR
) Phease note cece new location
Mona Lisa Faris ' oo e i e , § .0 ' FETE THE VENUE
Founder/Publisher Kelvin E. Gumbs ek ed o ki - i g Q AU RED HILL AVERNUE < COSTA MESA, CA 92

'@ NOVEMBER 15, 2024 S507M - 10,300
&5 FORMAL CIVILIAN & MILITARY ATTIRE

@ INDIVIDUAL TICKET S350, 060 JUDGESS75.00

CHECK OUT OUR YOUTUBE FOR PRIOR INTERVIEWS:
@USVETERANSMAGAZINE
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THANK YOU
For your service & collaboration!!

We look forward fo partnering with

U oM T




Qur Team

Danielle Jackola
Sr. Managing Editor

DJackola@USVeteransMagazine.com

Lexie Kruse
Executive Assistant

" LKruse@ConnectComm.net

Mona Lisa Faris
President & Publisher

Monalisa@USVeteransMagazine.com

Richard Abboud
Photographer &
Videographer

RichardAbboud@USVeteransMagazine.com

Sheila Hill
Account Executive

SHill@USVeteransMagazine.com

Tonya Kinsey

Director of Strategic Partnerships
TKinsey@USVeteransMagazine.com
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Salwa Schipul

Account Executive
SSchipul@USVeteransMagazine.com

Alain Monroy

Strategic Partnerships
AMonroy@USVeteransMagazine.com




